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Session description: 
A panel devoted to social processes influenced by emotions and to studies 
conceptualised to incorporate emotional dimensions into their explanations of social 
mechanisms. 

Most sociological research is premised on scientific approaches, which are supposed to ignore the 
emotional dimension of the social phenomena studied. However, in my experience I have come 
across investigations in which emotions were relevant. It is possible to obtain a sociological 
understanding of these social processes by focusing exclusively on rational dimensions. However, 
when attempts have been made to incorporate emotional dimensions into the interpretation and 
understanding of the studied phenomena, the final picture and the informational value of this 
research design has proved to be very rich indeed. It facilitated a better understanding of the 
studied phenomena, and made it possible to more accurately predict its developments, especially 
the qualitative changes that occur in social processes. 

We can cite several examples: 

• Invasion from Mars: Herta Herzog captured the emotional response of the public to the 
broadcast of Orson Welles’ radio adaptation of H. G. Wells’ sci-fi novel War of the Worlds 
about an alien invasion.   

• Mass Persuasion: Robert K. Merton, Marjorie Fiske and Alberta Curtis explored the success 
of radio host Kate Smith selling war bonds on air in a campaign partly based on emotional 
influence. 

• 11th September: The communication behaviour of people in the hours immediately following 
the events of 11 September 2001 was strongly influenced by this emotionally extremely tense 
situation.  

• Karel Schwarzenberg, thanks to the emotionally charged campaign waged by his supporters 
on social media, unexpectedly successfully won his way into the second wave of voting in the 
direct Presidential elections in the Czech Republic.  

 

Abstracts: 
I) Czech Presidential Election in 2013 in the Perspective of Alexander’s Performative Theory 
Vít Horák, Charles University, Prague 

The presented paper applies the performative theory of Jeffrey Alexander to the campaign of Czech 
presidential election in winter 2013. It argues that the process of preference formation cannot be 
satisfactory explained on the basis of the interests of voters, media or socioeconomic strata. On the 
contrary, the paper, based in durkheimian paradigm, argues for the importance of collective 
emotions. The campaign is understood as a sequence of performative acts in which the candidates, as 
collective representations, try to associate themselves with emotions of the voters. The performance 
in Alexander’s perspective takes place in the civil sphere formed by the cultural code of the democratic 
and antidemocratic side. In this perspective the case of Czech presidential campaign will be shown 



with the focus on the unexpected advancement of Karel Schwarzenberg to the second round of the 
election and his subsequential loss to Miloš Zeman. 
 

II) Are You Young Enough to Love?  
Iveta Jurkane, Södertörn University and Uppsala University 

Some theorists on love, such as Giddens (1992), Beck and Beck-Gernsheim (1995), and Bauman 
(2003), argue that there is an increased individualization in modern love relationships where an 
individual puts one's own needs above the collective or couple's interests. This paper, however, 
argues that first an individual has to be able to afford the individual freedom to be in control of her 
own love relationship. Despite the popular public discourse that love is not about money, the 
individual needs a sufficient amount of resources, such as time or money, to actually maintain a 
relationship. In particular, the article deals with structural obstacles that prevent individuals to shape 
their relationships according to their own or the couple's wishes that results in emotional deviance 
that "refers to experiences or displays of affect that differ in quality or degree from what is expected 
in given situations" (Thoits, 1990: 181). The empirical material is based on 19 in-depth interviews 
with individuals from Latvia who have been in long-distance relationships. The results of this study 
show that such aspects as traditional gender roles, employment problems, family responsibilities, and 
poverty, among others, can be very restrictive or even destructive in a love relationship, leading to 
not only income inequalities, so characteristic in the post-Soviet context, but also to inequalities in 
opportunities to love. 

 

III) Emotional Solidarity in Elderly Care  
Hana Pacáková, Charles University, Prague 

This contribution is focused on emotional dimension of intergenerational solidarity in 
elderly care. Caring for an aging family member is a difficult life situations for a caring person but 
also for the elderly. In the quantitative research of prof. Hynek Jerabek et al. "Family Cohesion 
2010" we asked 400 families with seniors which need daily care and analyzed the mutual relationship 
between the one who cares and elderly family member who need help. How they cope with the 
situation, largely depends on the quality of their relationship. To find the factors that affect 
relationships, is used linear regression analysis and factors are currently being compared to the 
situation of home care and for care with help of the institutions.  

The conclusions of the analysis confirm the assumption that emotional solidarity is most 
often provided kind of help. Emotional relationships between caring persons and the elderly are 
characterized by relatively high degree of reciprocity, which increases when they are caring of their 
own mother, and if they had harmonic emotional relationships with senior in the past. The 
relationship is colder with senior´s level of dependence and duration of care. The caring persons 
characterize emotional relationships through different dimensions of relationships, most often 



through love and family ties. But they also often characterize emotional relationships through their 
problems and negative emotions related with care. In these cases is the reciprocity in the relationship 
between the one who cares and the senior at the lowest level. 
 

IV) ‘Emotions-inclusive’ Sociology 
Hynek Jerabek, Charles University, Prague 

Most sociological research is premised on scientific approaches, which are supposed to ignore the 
emotional dimension of the social phenomena studied. However, in my experience I have come 
across investigations in which emotions were relevant. It is possible to obtain a sociological 
understanding of these social processes by focusing exclusively on rational dimensions. However, 
when attempts have been made to incorporate emotional dimensions into the interpretation and 
understanding of the studied phenomena, the final picture and the informational value of this 
research design has proved to be very rich indeed. It facilitated a better understanding of the 
studied phenomena, and made it possible to more accurately predict its developments, especially 
the qualitative changes that occur in social processes. 

I can cite several examples: 

• Invasion from Mars: Herta Herzog captured the emotional response of the public to the 
broadcast of Orson Welles’ radio adaptation of H. G. Wells’ sci-fi novel War of the Worlds 
about an alien invasion.   

• Mass Persuasion: Robert K. Merton, Marjorie Fiske and Alberta Curtis explored the success 
of radio host Kate Smith selling war bonds on air in a campaign partly based on emotional 
influence. 

• 11th September: The communication behaviour of people in the hours immediately following 
the events of 11 September 2001 was strongly influenced by this emotionally extremely tense 
situation.  

• Karel Schwarzenberg, thanks to the emotionally charged campaign waged by his supporters 
on social media, unexpectedly successfully won his way into the second wave of voting in the 
direct Presidential elections in the Czech Republic.  

 


